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Transforming Spaces & Elevating Brands
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Citizens is passionate about event
marketing sponsorships. As a first-year
Foundation Sponsor of the renowned
New York City Marathon they wanted a
brand activation that featured world class
design with an international appeal. And
digital needed to play a prominent role.
The display needed to pay homage to the
2 city, connect with present and potential
customers and celebrate the event.
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Miller Zell's experience team envisioned
a brand activation that connected bank,
city and marathon, one that felt authentic

13,000+

IMPRESSIONS OF AR
INSTAGRAM EXPERIENCE ol |

™ | i@ tcs while also being inspiring and exciting.
- Official Bank of the | Our solution? Going “phygital.” which is the

ST N - \ 78 Z perfect intertwining of physical and digital
T L N elements, creating a brand activation that
1 TS~ lﬂl i — 9 7 e semses and Is immersi
EE\ fls ‘ : L / engages the senses and is immersive,
~ b R I e : emotive and memorable.
TIME CITIZENS | = e et b
HAS SPONSORED THE \ — (i g At
WORLD’S LARGEST == \k = i g g N
MARATHON : <X a5 RESULT
\ S T, »
T 7 Visitors were delighted by the
Q . ‘ v 4 multi-sensory design that incorporated
Wy . ’ 4 7 ; animation, video, illumination, physical
-— ", set pieces, illustrations, augmented

oA

reality and sound. From a 40-foot-long
animated LED crosswalk to a 32-foot
LED experience wall to QR codes that
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excitedly engage with their brand.
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