BOOMER TO GEN Z:

SHOPPING BY GENERATION

WHILE IT'S IMPOSSIBLE TO BE
All Retailers to All Generations,
it's important to design customer
]

experiences to meet your
shoppers wherever they are.
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SHOPPERS HAVE
#OPINIONS

How more likely are you
to shop with retailers that
take a stand on issues you
care about or reflect your
social or political values?¢

75% of Generation Z
44% of Millennials

How likely are you to
report a poor shopping
experience on social
media? °

34% of Millennials
27% of Generation X
19% of Baby Boomers

&

6100 Fulton Industrial Blvd. SW Atlanta, GA 30336 404.691.7400 info@millerzell.com millerzell.com

© @millerzell @ miller-zell O millerzellat!


mailto:info%40millerzell.com?subject=Inquiry
https://www.millerzell.com
https://www.statista.com/statistics/296974/us-population-share-by-generation/
https://www.pewresearch.org/fact-tank/2018/12/11/young-adult-households-are-earning-more-than-most-older-americans-did-at-the-same-age/
https://www.valuepenguin.com/news/gen-z-millennials-biggest-supporters-brick-mortar-stores
https://www.valuepenguin.com/news/gen-z-millennials-biggest-supporters-brick-mortar-stores
https://nrf.com/media-center/press-releases/despite-living-digital-life-98-percent-generation-z-still-shop-store
https://www.loyalty.com/home/insights/article-details/shopping-by-generation
https://www.accenture.com/us-en/insights/strategy/brand-purpose
https://www.cms-connected.com/News-Archive/October-2018/Generational-Consumer-Shopping-Behavior-Comes-Into-Focus
mailto:info%40millerzell.com?subject=
https://www.millerzell.com
https://www.facebook.com/MillerZellATL
https://twitter.com/millerzell
https://www.linkedin.com/company/28162/admin/

